
Destination Marketing Budget

Reader’s Digest


We decided that the best way to reach our intended audience was to put an advertisement in the Reader’s Digest. The average age of the reader is 39 years old. The advertisement will be put in two regional editions, those being New York City with approximately 163,200 subscribers, at $13,190 for a 4-color ad, and the other being Boston with about 104,800 subscribers, at $13,100 for a 4-color ad (2008 Media Kit). 

Direct Mail


It costs $1,006.80 to print 10,000 tickets and $127.80 to ship them where we want them (event ticket printing features security options). We plan to print 125,000 tickets and have them shipped to our demographic locations, giving them to random people in those locations. Overall it would cost $12,585.00 to have tickets printed and $1,597.50 to have them shipped. This brings our grand total, between the advertisements and the tickets, to $40,472.50, leaving Laura and I $4,763.75 each for production and research time.
	
	Discription
	Quantity
	Totals

	Reader’s Digest NYC
	$13,190, full color, one time
	1
	$13,190

	Reader’s Digest Boston
	$13,100, full color, one time
	1
	$13,100

	Direct Mail
	$1,006.80 for 10,000 full color
	12.5
	$12,585

	Shipping Direct Mail
	$127,80 for 10,000
	12.5
	$1,597.50

	Concept, Writing and design time
	$85 per hour, 

8 hour day
	10 days
	$6,800

	Photographer
	$500/day
	2 days
	$1,000

	Image release
	$500/photo for one subscription period
	3
	$1,500

	Transprtation and Motel for photographer
	$3.85/gal 35mpg and hotel, paid in full
	20 gallons

700 miles

$48 a night in motel
	$77 for gas

$48 for Motel

	
	
	
	

	Grand Total
	
	
	$49,897.5


